MEMORANDUM

OFFICE OF THE
COUNTY EXECUTIVE
COUNTY OF PLACER
TO: Honorable Board of Supervisors
FROM: David Boesch, County Executive Officer

By: DeDe Cordell, Director of Communications and Public Affairs
DATE: October 6, 2015

SUBJECT: Presentation on the Placer County Branding Initiative

Action Requested
Receive a joint presentation from the Economic Development and Communications and Public
Affairs offices to highlight the Placer County branding initiative.

Background
As your board is aware, in 2013, the Economic Development office began an initiative to

develop a logo that could be used to represent Placer County, the place, for tourism marketing
and economic development purposes. The logo was created by some very talented county staff
and was very well received by the county workforce.

In 2015, the Communications and Public Affairs office identified a need for clarifying the use of
the logo, and expanding its use to also represent the government of Placer County. The
Communications team has created a modified version of the logo that will be used to identify
and highlight the numerous services provided by the government of Placer County. Branding
guidelines were created to clarify when to use the official county seal, the original Placer
logotype and the county of Placer logotype. The Communications team has created branded
templates for products such as business cards, PowerPoint presentations, brochures, letterhead
and more, in an effort to ensure a consistent look and quality for all products that identity
services the county provides.

The branding initiative will save the county time and money, by reducing design time for
products, as well as allowing printing supplies to be purchased in bulk, since most offices would
be using the same basic materials. Most importantly, the branding initiative provides clarity for
the public about the services their tax dollars are providing them, by using a consistent logo on
all products that can be clearly identified as that of Placer County, where the official county seal,
without a close look, could be mistaken for other government agencies.

The Communications team plans to make all design templates available on the employee
intranet, as well as the branding guidelines, and will, over time, add new templates as needed.
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Fiscal Impact

There is no fiscal impact. The entire project was done by county staff over the course of two
years, as time allowed during their regular workload. Over time, the bulk purchasing of materials
due to using design templates and a significant reduction in product design time will provide a
cost savings. Staff guidance is to avoid waste by utilizing all existing stock, and replacing
products with the branded templates as new orders are required.
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